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Abstract: Since nowadays most firms are doing business across borders, we 

should assume that managers are (highly) interested in research results from the 

field of International Business (IB). We should also expect that research findings 

are appealing and helpful to the world of management practice. The present con-

tribution, however, demonstrates that a very low percentage of (German) 

managers (as well as German consultants) read publications and almost none of 

them find publications useful for their business activities. Furthermore, in the 

current contribution, some of the deficiencies that practitioners perceive in IB 

research will be specified. One of these deficiencies is that IB research is not 

corresponding to the needs of managers. Hence, the contribution will also make 

some suggestions how to bridge the gap between academic rigor and practical 

relevance of IB research. 
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Note: The present contribution is based on a plenary speech given at the 10th 

Vaasa Conference on International Business in Vaasa/Finland, August 2009. 

While the paper is very close to the original wording, some changes have been 

made for publication purposes.  
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Do We Care about Relevance  
in the International Business Field? 
On Major Problems of Transferring  

Our Research to Management Practice 

 

Dear colleagues, dear friends, 

I am very happy to be in Vaasa again. The major question of my presentation for this 

plenary session is: “Do we care about relevance in the International Business (IB) 

field ?”1 My answer will be: “Well, we do not care very much – at least when it comes 

to our publications.” Some of my statements and some of my conclusions may seem 

harsh and it is likely that not everybody in the auditorium will agree. However, I would 

be happy if my presentation could make us reflect and if my presentation could lead 

to some intense discussion in our academic community – not only here during the 

days while this conference is held, but even beyond.  

How will my presentation be structured? In the introduction, I will show that the 

question of relevance is itself of relevance – not only to me, but also to other 

scholars. In the second section, I will provide some evidence for a relevance gap in 

IB research. Reasons for the relevance gap in IB research will be discussed in 

section 3 and suggestions how to bridge the relevance gap in IB research will be 

made in section 4. Finally, in section 5, two conclusions will be drawn: First, I will 

make a plea that we should combine relevance with rigor. Second, I will advocate 

that we, as scholars, should actively communicate with practitioners.  

1 Introduction  

The question of relevance has become a general concern in business and 

management research (e.g., Gopinath/Hoffman 1995, Baldridge/Floyd/Markóczy 

2004, Nicolai 2004, Kieser/Nicolai 2005, McKiernan 2009, Pfeffer 2009). Already 15 

years ago, Donald Hambrick, former president of the Academy of Management, 

                                            
1  In this contribution, I will use the term “International Business” in a way that comprises also 

International Management. For a distinction between “International Business” and “International 
Management” see, for instance, Schmid (1996), pp. 67-71 or Schmid/Oesterle (2009), pp. 10-13.  
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stated: ”Each August, we (academics) come to talk with each other; during the rest of 

the year we read each others’ papers in our journals and write our own papers so 

that we may, in turn, have an audience in the following August: an incestuous, closed 

loop” (Hambrick 1994, p. 13). Thus, Hambrick expresses that research often is an 

end in itself; we do research for our own community, i.e., the academic community. 

Hambrick, by the way, did not refer to the Vaasa conference when he talked about 

“each August”… He would never characterize Jorma Larimo’s conference this way, 

since Jorma has been interested in relevance for a long time…! 

Other colleagues as well criticize that business research and management research 

do not reach management practice. For instance, Jeffrey Pfeffer and Christina Fong 

wrote in an article published in “Academy of Management Learning & Education”: 

“There is little evidence that business school research is influential on management 

practice, calling into question the professional relevance of management scholarship” 

(Pfeffer/Fong 2002, p. 78). And let me briefly add a last quote which appeared in 

Harvard Business Review by Warren Bennis and James O’Toole: “Many leading 

business schools have quietly adopted an inappropriate … model of academic 

excellence. Instead of measuring themselves in terms of the competence of their 

graduates, or how well their faculties understand important drivers of business 

performance, they measure themselves almost solely by the rigor of their scientific 

research … Practitioners who have to make real decisions, however, must 

meanwhile look elsewhere for guidance, notably to the business press and to the 

bestseller-list – now home to fewer and fewer books by faculty members” 

(Bennis/O'Toole 2005, pp. 98-99, see also Kogut 2008, Mau/Mansilya-Kruz 2008). 

The statement by Bennis/O’Toole (2005) not only questions the missing relevance; it 

also stresses that our business model and our measurement systems in academia 

are one-sided.  

What about the IB field? Is relevance also a relevant issue for us as IB scholars? 20 

years ago, for John Dunning relevance to management practice was important, in 

addition to the internal acceptance of research in the academic community. Dunning 

stated in 1989: “… the effectiveness of our scholastic efforts to study and teach 

international business is entirely dependent on our capability to marshal and organise 

the necessary human and other assets so as to supply a range of end products 

which are acceptable to the academic community of which we are part, our 

paymasters, and the main purchasers of our products, viz, the business community” 

(Dunning 1989, p. 411). 20 years later, however, it is questionable whether we still 

have the business community, the management practice in mind, at least when doing 
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and publishing research. Take, for instance, the following statement by Arie Lewin, at 

that time editor of the Journal of International Business Studies (JIBS) which is for 

many of us the leading journal of the field.2 Lewin stated clearly: “… the editorial 

policy does not require or expect that papers published in JIBS be judged by their 

relevance to the practice of management … The world of practice has its own 

processes for determining what management research in general and IB research 

specifically is of relevance to management” (Lewin 2004, p. 80). At several 

conferences, for instance at the Annual Conference on Corporate Strategy in Berlin, 

Lewin repeated his conviction and stressed that relevance to practice is irrelevant to 

JIBS… Are you shocked by Lewin’s statement? Probably not… If you read JIBS you 

will indeed agree or have to agree that Lewin is right. JIBS articles, published in 

recent years, have mostly not been written with relevance in mind. This brings me 

now to the second part of my presentation: Where is further empirical evidence for 

the relevance gap in IB research?  

2 Evidence for the Relevance Gap in International Business 

Research 

My colleague Michael-Jörg Oesterle found some empirical evidence for a relevance 

gap in IB research. He conducted a study in which he asked managers and 

consultants about the awareness, frequency of reading and evaluation of IB 

research. The sample consisted of 124 managers of big German MNCs and 29 

German consultants.3 What are the key messages that are relevant in our context? 

First, do top managers and consultants know our journals? The journals on which I 

present data are the Academy of Management Journal (AMJ), Academy of 

Management Review (AMR), Harvard Business Review (HBR), Journal of 

International Business Studies (JIBS), Long Range Planning (LRP), Management 

International Review (MIR), Sloan Management Review (SMR), and Strategic 

Management Journal (SMJ).4 The data are depicted in Figure 1.  

It is no surprise that most consultants and managers know HBR. 97% of the 

consultants and 81% of the managers are aware of its existence. However, only 31% 

                                            
2  JIBS is generally ranked very well within the journals in the IB area (see Schrader/Hennig-Thurau 

2008, Harzing 2009, Schmid/Oesterle 2009, pp. 6-8). 
3  The detailed results of this study can be found in Oesterle (2006), Oesterle/Laudien (2007), and 

Oesterle/Schmid (2009). 
4  For a ranking of journals in the field of IB, see the study by DuBois/Reeb (2000).  
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of the German consultants are familiar with our main IB journal, JIBS. Figures are 

even worse for the other IB journal included in the survey, MIR. Only 17% of German 

consultants have heard of MIR before, although MIR is published by Gabler, a well-

known German publisher! And when it comes to managers, only 11% or 12% 

respectively know JIBS or MIR.  
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Figure 1: Top managers’ and consultants’ awareness of journals in the field of 

International Business 

Source: Oesterle (2006), p. 317, Oesterle/Laudien (2007), pp. 48, 50, Oesterle/ 

Schmid (2009), pp. 187, 189.  

Being aware of the existence of a journal is one thing – reading is another. Therefore, 

consultants and top managers were also asked which journals they read. Thereby, 

they were invited to specify the frequency of consulting the journals. They indicated 

whether they never, rarely, occasionally, regularly or always study a particular journal 

or if they have even subscribed to it. As shown in Figure 2, the results for all journals 

decrease (compared to the results in Figure 1). Especially managers do not read 

what we publish – with the exception of HBR. At least 72% of the consultants and 

52% of the managers study this journal. However, none of the consultants glances at 

MIR and only 4% of the German managers do so! Values for other journals are not 

much more promising either. Apart from HBR, JIBS and SMJ are the journals that are 
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most read by managers and consultants. While both are considered by 17% of the 

consultants, only 7% of the managers read SMJ and 4% of them read JIBS.  
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Figure 2: Reading frequency of leading journals by top managers and consult-

ants  

Source: Oesterle (2006), p. 318, Oesterle/Laudien (2007), pp. 49, 51, Oesterle/ 

Schmid (2009), pp. 188, 190.  

And there is still another question: do consultants and managers find our publications 

useful? This question was also answered by the respondents, and the results are 

displayed in Figure 3. Well, the data clearly shows that consultants and managers do 

not find our journal publications helpful. HBR is the journal that includes the most 

utile publications in the opinion of consultants (52%) and managers (42%). For all the 

other journals that are listed in Figure 3, values are lower than 15%. Publications in 

AMJ, AMR, and MIR are considered valuable by none of the consultants and by very 

few managers. 

At least in the perception of consultants and managers, our publications are not really 

useful. I do not want to judge whether consultants and managers are (completely) 

right with their perceptions, but, when interpreting the results, we have to accept that 

the respondents are (part of) the business community which Dunning (1989) referred 

to. 
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Figure 3: Usefulness of journals as evaluated by top managers and consultants 

Source: Oesterle (2006), p. 318, Oesterle/Laudien (2007), pp. 49, 51, Oesterle/ 

Schmid (2009), pp. 188, 190. 

So, what can we conclude when summarizing the findings on JIBS and MIR, the two 

most important journals in our field? Many managers and consultants do not know 

our research output outlets. If they know them, they rarely read the articles published 

in them. And even if they read the articles, they do not find them useful. The results 

are summarized in Figure 4. In the figure, the non-weighted averages of the values 

for JIBS and MIR are depicted. The potential reasons for these results will be 

discussed in the following section. 
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Figure 4: Comparison of managers’ and consultants’ awareness of, reading, and 

evaluation of JIBS and MIR  

Source: Oesterle (2006), pp. 317-318, Oesterle/Laudien (2007), pp. 48-51, 

Oesterle/Schmid (2009), pp. 187-188, 190. 

3 Reasons for the Relevance Gap in International Business 

Research 

Some of the reasons that will be discussed in this section are the result of statements 

by practitioners. For a book entitled “Internationales Management – Forschung, 

Lehre, Praxis” (“International Management – Research, Teaching, Practice”; 

Oesterle/Schmid 2009, Eds.) Michael Oesterle and myself, we invited managers and 

consultants to contribute articles. In these articles, managers and consultants could 

articulate the problems of IB research they identify and could provide us with some 

suggestions.5 The following nine issues are partially the outcome of the statements 

by practitioners, partially the outcome of my own experience and analysis:6  

• Content: We as academics often do not choose topics that are relevant to 

management practice. Instead, we write about subjects that we are interested in 

                                            
5  For instance, the articles in the volume include reflections on the development of international 

business in firms (Mattern/Lehnen/Weigang 2009, Rigaudeau 2009, Schwenker 2009), internation-
al business activities of medium-sized enterprises (Harting 2009, Hoedemaker 2009), and con-
sulting firms (Perlitz/Schrank/Amitai 2009).  

6  Some of the arguments are also linked to what I labelled “Americanization” in business and man-
agement research some time ago (Schmid 2003).  
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or that might get published in IB journals. We usually do not select topics because 

these play an important role for practitioners.  

• Timeframe: In our research we mainly look at the past. We investigate what has 

already happened in MNCs. However, practitioners are much more concerned 

about the present and the future of MNCs.  

• Objectives: In our studies we emphasize descriptions and explanations of MNCs 

or MNC-related phenomena. Descriptions and explanations are usually not what 

practitioners are looking for in the end. Practitioners are rather interested in 

(sound) recommendations.  

• Focus: Managers often ask for “big pictures”. In contrast, we in academia often 

have a narrow focus. We are interested in very specific questions, indeed in very 

detailed questions on and about MNCs without, however, putting these questions 

(and the answers to these questions) in a wider context.7  

• Preference for one type of publication: Many of us focus on purely academic A- 

and B-journals. However, often these journals – sometimes even deliberately – 

ignore relevance. This became clear in the quote by Lewin, the former editor of 

JIBS, which I introduced before (Lewin 2004, p. 80).  

• Ignorance towards various other types of publication: Contributions in 

practitioner journals, volumes, newspapers, well-written textbooks etc. would be 

sought by managers, but they are not (anymore) valued by the academic 

community. This issue is related to institutional pressure to choose the appropriate 

publication outlet.8 

• Priority on methodology: Nowadays, many of us often place (or seem or 

pretend to place) a higher emphasis on methodology than on content. This can 

also be observed in the papers that are published in IB journals of high reputation. 

Some of them are (or seem to be) rigorous in terms of methodology (but not in 

terms of contents).  

                                            
7  In this context the problem is not that we choose a narrow focus for single research pieces or that 

we advise doctoral students to have a narrow focus in their research. The problem rather lies in 
the fact that all the studies with a narrow focus combined usually do not result in a big picture. In 
general, our studies cannot be put together like the pieces of a puzzle. The more you do critical 
literature reviews and meta-analyses, the more you see that various “narrow studies” are not 
compatible with each other. See, for instance, in the context of IB theories Kutschker/Schmid 
(2008), pp. 371-374. 

8  In yesterday’s speech to the doctoral students, Pervez Ghauri reminded us of an old rule: “Publish 
or perish.” But today’s pressure often is: “Publish in A-journals – or perhaps B-journals – or perish” 
(Oesterle/Laudien 2007, p. 44, Schmid/Oesterle 2009, pp. 20-21). However, there will be a prob-
lem if, for instance, most or nearly all future textbooks are not written by university researchers 
anymore, but by teachers or practitioners. 
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• Readability: Many of our IB journal articles are simply not understandable to 

practitioners. This may have links to ways of presenting our research, but also 

links to the knowledge of potential readers and their familiarity with concepts and 

methodology.9  

• Link to teaching: Our IB teaching gets more and more disconnected from 

research, and hence, we even do not have an indirect transfer via students in 

undergraduate or in graduate programmes or via managers in executive 

education programmes.10  

If we are neither reaching managers and consultants nor using our research for 

teaching this is and will be highly problematic. So what could be done to bridge the 

relevance gap? 

4 Suggestions for Bridging the Relevance Gap in International 

Business Research 

Caring about relevance has several consequences for research:  

• We need to define research questions that are linked to questions which MNCs, 

their top managers, their subsidiary managers or their stakeholders have and 

which they like or need to have answered (e.g., Oesterle/Schmid 2009, pp. 191-

192).  

• We should set research objectives that are oriented towards the current and 

future management of the MNC. So far, we focus too much on studying past 

                                            
9  First, some practitioners might not be familiar with the conceptual backgrounds that our articles are 

based on. This may make it difficult for them to fully understand not only conceptual publications 
but also empirical papers. For instance, managers and consultants might not understand why 
particular hypotheses were drawn or how constructs were operationalized. Above that, they might 
not be able to evaluate the importance of empirical results for refining theories. Second, quantitat-
ive empirical research has become very sophisticated. In some journals, one of the main criteria 
for accepting an article for publication is a complex method. If practitioners (and sometimes even 
we as researchers) do not understand the method that is employed in the empirical study, we 
cannot evaluate the quality of the empirical study. Third, some of us have a rather difficult way to 
express ourselves in our publications. While we as researchers may be used to decipher com-
plicated sentences, practitioners might simply not have the time, the patience, and the willingness 
to do so. 

10  Only 11.9% of IB professors in Germany, Austria and Switzerland are of the opinion that their 
current IB teaching considers sufficiently IB research. Why do they think so? 57.9% say: Rele-
vance of research is missing (Eckert 2009, pp. 304-306; for a discussion of the (potential) role of 
IB research in executive education see Ruigrok 2009). 
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business activities, which does not help us in providing recommendations 

concerning the future. 

• We have to closely interact with practitioners when carrying out research. 

Thereby, we need to accept the complex nature of the MNC and we need to 

respect this complexity in our research process and research methodology and 

methods.11  

• In addition, we need to negotiate a common language between research and 

management practice. For instance, it is problematic to carry out and to publish IB 

research that uses terms which are not known or not used in practice.12  

• Traditionally, in IB research, like in many other areas of business research, we 

search mainly for averages, laws and rules. While finding laws and rules is a 

typical ambition of natural science, it is not the only objective for social sciences.13 

Anyway, we should be careful when it comes to the usefulness of laws and rules. 

Sometimes, the most successful firms are those that break the laws and rules. 

Thus, it would be appropriate to look for anomalies instead of laws and rules (e.g., 

Kutschker/Bäurle/Schmid 1997, pp. 9-10, Andriani/McKelvey 2007). 

• Furthermore, we must use research methods which are appropriate to the 

research questions in IB. This means, first of all, that questions should determine 

the methodology chosen and not methodologies should determine the questions 

we ask (see Kutschker/Bäurle/Schmid 1997, pp. 4-5). But appropriateness also 

means that we should consider the specific challenges of international and 

intercultural research, such as questions of equivalence (Bauer 1989, Poortinga 

1989, Hult et al. 2008).  

• Moreover, we should publish our IB research not only in A- or B-journals, but also 

in other outlets – and in a way that practitioners and students understand our 

research more easily. Textbooks or articles in journals targeted at pracitioners and 

students may help to reach this objective (e.g., Oesterle/Schmid 2009, pp. 191-

192). 

                                            
11  The complexity of MNCs is not reflected by research that is based on aggregate level data. For 

instance, we cannot understand acquisitions and greenfields by looking at Foreign Direct 
Investment (FDI) data on an aggregate level. Instead, we have to look at decisions and actions of 
MNCs leading to FDI if we want to know more about MNCs. 

12  For instance, in the field of subsidiary roles, academics often use notions and terms that are not at 
all known by practice. This is true whether we take the subsidiary roles by Bartlett and Ghoshal 
(1986, 2002), by Gupta and Govindarajan (1991, 1994) or by many other scholars (Schmid/ 
Bäurle/Kutschker 1998, Schmid/Kutschker 2003). So if we want to obtain meaningful results, we 
first have to find a common understanding. 

13  It is not necessary to explain in detail why IB (and even more International Management) is part of 
Social Sciences. See for instance Schmid (1996, pp. 14-15) and Schmid/Oesterle (2009, p. 15).  
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• In our research, we need to accompany MNCs for some time in order to identify 

factors that make them more successful. This way we can also evaluate whether 

our (previous) recommendations to managers were or are helpful. Action research 

(Greenwook/Levin 2005), for instance, can stimulate the IB field with respect to 

this challenge (Welch et al. 2002, p. 624).  

The list that I presented is certainly not exhaustive, but it definitely has consequences 

for communication and interaction with management practice. I will further develop 

questions of communication and interaction with practice in the final section of my 

presentation, the conclusion. 

5 Conclusion 

So what do I argue for? We should aim for both high academic rigor and high 

practical relevance of our research, as depicted in Figure 5. As shown, most 

managers and consultants would say that our current research in the IB field is “l’art 

pour l’art” research. They think it is of high rigor but low relevance, at least the 

research published in major journals. By the way those managers (or other 

observers) who are experts in mathematics and statistics can sometimes realize that 

in IB research we are not even as rigorous as we pretend to be… (for a critical 

discussion of the methodologies applied in A- and B-journal articles see 

Buckley/Chapman 1996, pp. 240-243, Yang/Wang/Su 2006). In this respect, some 

practitioners and critical observers could even state that we are an “artificial” science. 

We pretend to be rigorous, but are in fact far from fulfilling the demand to be in fact 

rigorous. For this reason – and also for other reasons – we score low on the 

dimension of practical relevance. Some other practitioners would interpret us to do 

rather “consulting-type” of research. They see some relevance in our research even if 

there is no or little rigor. This, however, is certainly also a difficult positioning, 

because many reasons can be brought why professional consultants have an 

advantage over academics when providing traditional consulting services. So my 

point is that we need more IB research which is of both high relevance and high rigor. 

Well, to be realistic, we sometimes have to find a compromise which means that 

coupling highest rigor and highest relevance at the same time would rather be a 

vision (or even a utopia). However, we could at least try to be as high as possible in 

both dimensions. 
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Figure 5: Relevance and rigor in IB research 

Source: Adapted from Anderson/Herriot/Hodgkinson (2001), p. 394. 

Research in the IB field should not only be rigorous and relevant. Active and direct 

communication and cooperation between academics and practitioners (Schmid/ 

Oesterle 2009, p. 23) also seem to be crucial. Regarding communication and 

cooperation, two dimensions can be discussed as depicted in Figure 6: indirect 

versus direct communication and coordination and passive versus active 

communication and cooperation. Not all, but most of our current journal publishing, 

for instance in JIBS, uses indirect and passive communication and coordination. It is 

my conviction that we should move in both dimensions and become more active and 

communicate more directly. For instance, we can be more active by teaching 

undergraduate and graduate students the results of our research. We should also 

communicate and cooperate more directly with practitioners and use this as an input 

for our research, for instance by carefully listening to MNC managers. When 

combining direct and active communication, not only input from management 

practice should be focused on. We also need to consider the output of our research 

in teaching (Holtbrügge/Haussmann 2009, pp. 324-327) so that next time managers 

and consultants are asked about the usefulness of our publications, we achieve 

better results than the ones revealed by the above-mentioned study.  
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Figure 6: Communication and cooperation between researchers and practitioners 

in IB research 

Source: Adapted from Oesterle/Schmid (2009), p. 181. 

Well, communication and cooperation is not one way. We also need the openness of 

practitioners to work actively with us as academics (Meckl 2009, pp. 381-382). We 

should contribute our part as academics since not considering relevance could one 

day be very dangerous.14  

                                            
14  We might not only have difficulty in getting funding for our research projects and our business 

schools (Starkey/Madan 2001, p. S6). Practitioners might also be less and less willing to take part 
in our empirical studies. Generally, it might be questioned whether research in the field of IB has a 
right to exist without (much) use for management practice. Research should not be an end in itself 
(Oesterle/Schmid 2009, pp. 182-183). 



 14

References 

 

Anderson, Neil/Herriot, Peter/Hodgkinson, Gerard P. (2001): The Practitioner-
Researcher Divide in Industrial, Work and Organizational (IWO) Psychology: 
Where Are We Now, and Where Do We Go from Here? In: Journal of 
Occupational & Organizational Psychology, Vol. 74, No. 4, 2001, pp. 391-411. 

Andriani, Pierpaolo/McKelvey, Bill (2007): Beyond Gaussian Averages: Redirecting 
International Business and Management Research toward Extreme Events and 
Power Laws. In: Journal of International Business Studies, Vol. 38, No. 7, 2007, 
pp. 1212-1230. 

Baldridge, David C./Floyd, Steven W./Markóczy, Lívia (2004): Are Managers from 
Mars and Academicians from Venus? Toward an Understanding of the Relation-
ship between Academic Quality and Practical Relevance. In: Strategic Manage-
ment Journal, Vol. 25, No. 11, 2004, pp. 1063-1074. 

Bartlett, Christopher A./Ghoshal, Sumantra (1986): Tap Your Subsidiaries for Global 
Reach. In: Harvard Business Review, Vol. 64, No. 6, 1986, pp. 87-94. 

Bartlett, Christopher A./Ghoshal, Sumantra (2002): Managing Across Borders: The 
Transnational Solution. 2nd edition, Harvard Business School Press, Boston, 
2002. 

Bauer, Erich (1989): Übersetzungsprobleme und Übersetzungsmethoden bei einer 
multinationalen Marktforschung. In: Jahrbuch der Absatz- und Verbrauchsfor-
schung, Vol. 2, 1989, pp. 174-205. 

Bennis, Warren G./O'Toole, James (2005): How Business Schools Lost Their Way. 
In: Harvard Business Review, Vol. 83, No. 5, 2005, pp. 96-104. 

Buckley, Peter J./Chapman, Malcolm (1996): Theory and Method in International 
Business Research. In: International Business Review, Vol. 5, No. 3, 1996, pp. 
233-245. 

DuBois, Frank L./Reeb, David (2000): Ranking the International Business Journals. 
In: Journal of International Business Studies, Vol. 31, No. 4, 2000, pp. 689-704. 

Dunning, John H. (1989): The Study of International Business: A Plea for a More 
Interdisciplinary Approach. In: Journal of International Business Studies, Vol. 20, 
No. 3, 1989, pp. 411-436. 

Eckert, Stefan (2009): Lehre zum Internationalen Management im deutschsprachigen 
Raum. In: Oesterle, Michael-Jörg/Schmid, Stefan (Eds., 2009): Internationales 
Management. Forschung, Lehre, Praxis. Schäffer-Poeschel, Stuttgart, 2009, pp. 
285-317. 

Gopinath, C./Hoffman, Richard C. (1995): The Relevance of Strategy Research: 
Practitioner and Academic Viewpoints. In: Journal of Management Studies, Vol. 
32, No. 5, 1995, pp. 575-594. 



 15

Greenwook, Davydd J./Levin, Morten (2005): Reform of the Social Sciences, and of 
Universities through Action Research. In: Denzin, Norman/Lincoln, Yvonna 
(Eds., 2005): Handbook of Qualitative Research. 3rd edition. Sage, Thousand 
Oaks, 2005, pp. 43-64. 

Gupta, Anil K./Govindarajan, Vijay (1991): Knowledge Flows and the Structure of 
Control within Multinational Corporations. In: Academy of Management Review, 
Vol. 16, No. 4, 1991, pp. 768-792. 

Gupta, Anil K./Govindarajan, Vijay (1994): Organizing for Knowledge Flows within 
MNCs. In: International Business Review, Vol. 3, No. 4, 1994, pp. 443-457. 

Hambrick, Donald C. (1994): What if the Academy Actually Mattered? In: Academy of 
Management Review, Vol. 19, No. 1, 1994, pp. 11-16. 

Harting, Dietmar (2009): Navigation in stürmischen Zeiten: Erfolgsfaktoren eines 
Mittelständlers in der globalisierten Welt. In: Oesterle, Michael-Jörg/Schmid, 
Stefan (Eds., 2009): Internationales Management. Forschung, Lehre, Praxis. 
Schäffer-Poeschel, Stuttgart, 2009, pp. 387-399. 

Harzing, Anne-Wil (2009): Journal Quality List. http://www.harzing.com/jql.htm, 2009. 

Hoedemaker, Peter (2009): Internationales Management in der Praxis. In: Oesterle, 
Michael-Jörg/Schmid, Stefan (Eds., 2009): Internationales Management. For-
schung, Lehre, Praxis. Schäffer-Poeschel, Stuttgart, 2009, pp. 401-414. 

Holtbrügge, Dirk/Haussmann, Helmut (2009): Lehre im Internationalen Management 
– Didaktische Anforderungen und Lösungsoptionen. In: Oesterle, Michael-
Jörg/Schmid, Stefan (Eds., 2009): Internationales Management. Forschung, 
Lehre, Praxis. Schäffer-Poeschel, Stuttgart, 2009, pp. 319-337. 

Hult, G. Tomas M./Ketchen Jr, David J./Griffith, David A./Finnegan, Carol A./Gonza-
lez-Padron, Tracy/Harmancioglu, Nukhet/Ying, Huang/Talay, M. Berk/Cavusgil, 
S. Tamer (2008): Data Equivalence in Cross-cultural International Business 
Research: Assessment and Guidelines. In: Journal of International Business 
Studies, Vol. 39, No. 6, 2008, pp. 1027-1044. 

Kieser, Alfred/Nicolai, Alexander T. (2005): Success Factor Research: Overcoming 
the Trade-Off Between Rigor and Relevance? In: Journal of Management In-
quiry, Vol. 14, No. 3, 2005, pp. 275-279. 

Kogut, Bruce (2008): Rankings, Schools, and Final Reflections on Ideas and Taste. 
In: European Management Review, Vol. 5, No. 4, 2008, pp. 191-194. 

Kutschker, Michael/Bäurle, Iris/Schmid, Stefan (1997): Quantitative und qualitative 
Forschung im Internationalen Management: Ein kritisch-fragender Dialog. 
Diskussionsbeiträge der Wirtschaftswissenschaftlichen Fakultät Ingolstadt No. 
82, Katholische Universität Eichstätt, 1997. 

Kutschker, Michael/Schmid, Stefan (2008): Internationales Management. 6th edition, 
Oldenbourg, München, Wien, 2008. 



 16

Lewin, Arie Y. (2004): Letter from the Editor. In: Journal of International Business 
Studies, Vol. 35, No. 2, 2004, pp. 79-80. 

Mattern, Frank/Lehnen, Marc/Weigang, Peter (2009): Die globale Konfiguration inter-
nationaler Unternehmen – Eine praxisorientierte Perspektive. In: Oesterle, Mi-
chael-Jörg/Schmid, Stefan (Eds., 2009): Internationales Management. For-
schung, Lehre, Praxis. Schäffer-Poeschel, Stuttgart, 2009, pp. 415-433. 

Mau, Vladimir A./Mansilya-Kruz, Alexander V. (2008): Right Signals to Applicants, 
Wrong Incentives for Deans: Business School Rankings and the Challenges to 
Management Education. In: European Management Review, Vol. 5, No. 4, 
2008, pp. 215-218. 

McKiernan, Peter (2009): The Irrelevance of Management Research: Nature of the 
'Problem' and some European hope' – A Reply to 'Renaissance and Renewal in 
Management Studies: Relevance Regained' – J Pfeffer. In: European Manage-
ment Review, Vol. 6, No. 3, 2009, pp. 149-155. 

Meckl, Reinhard (2009): Leistungsfähigkeit des Internationalen Managements 
hinsichtlich der Lösung von Problemen der Praxis. In: Oesterle, Michael-
Jörg/Schmid, Stefan (Eds., 2009): Internationales Management. Forschung, 
Lehre, Praxis. Schäffer-Poeschel, Stuttgart, 2009, pp. 359-385. 

Nicolai, Alexander T. (2004): Der "trade-off" zwischen "rigour" und "relevance" und 
seine Konsequenzen für die Managementwissenschaften. In: Zeitschrift für Be-
triebswirtschaft, Vol. 74, No. 2, 2004, pp. 99-118. 

Oesterle, Michael-Jörg (2006): Wahrnehmung betriebswirtschaftlicher Fachzeitschrif-
ten durch Praktiker. In: Die Betriebswirtschaft, Vol. 66, No. 3, 2006, pp. 307-325. 

Oesterle, Michael-Jörg/Laudien, Sven (2007): The Future of International Business 
Research and the Relevance Gap: A German Perspective. In: European Journal 
of International Management, Vol. 1, No. 1/2, 2007, pp. 39-55. 

Oesterle, Michael-Jörg/Schmid, Stefan (2009): Bedeutung und Notwendigkeit an-
wendungsorientierter Forschung im Bereich des Internationalen Managements. 
In: Oesterle, Michael-Jörg/Schmid, Stefan (Eds., 2009): Internationales Manage-
ment. Forschung, Lehre, Praxis. Schäffer-Poeschel, Stuttgart, 2009, pp. 169-
197. 

Oesterle, Michael-Jörg/Schmid, Stefan (Eds., 2009): Internationales Management. 
Forschung, Lehre, Praxis. Schäffer-Poeschel, Stuttgart, 2009. 

Perlitz, Manfred/Schrank, Rudolf/Amitai, Jonathan (2009): Internationales Manage-
ment in Unternehmensberatungen. In: Oesterle, Michael-Jörg/Schmid, Stefan 
(Eds., 2009): Internationales Management. Forschung, Lehre, Praxis. Schäffer-
Poeschel, Stuttgart, 2009, pp. 435-458. 

Pfeffer, Jeffrey (2009): Renaissance and Renewal in Management Studies: Rele-
vance Regained. In: European Management Review, Vol. 6, No. 3, 2009, pp. 
141-148. 



 17

Pfeffer, Jeffrey/Fong, Christina T. (2002): The End of Business Schools? Less Suc-
cess Than Meets the Eye. In: Academy of Management Learning & Education, 
Vol. 1, No. 1, 2002, pp. 78-95. 

Poortinga, Ype H. (1989): Equivalence of Cross-cultural Data: An Overview of Basic 
Issues. In: International Journal of Psychology, Vol. 24, No. 6, 1989, pp. 737-
756. 

Rigaudeau, Jean-Paul (2009): Umgang mit Veränderungen: Eine Herausforderung 
für Hochschulen und Unternehmen. In: Oesterle, Michael-Jörg/Schmid, Stefan 
(Eds., 2009): Internationales Management. Forschung, Lehre, Praxis. Schäffer-
Poeschel, Stuttgart, 2009, pp. 459-470. 

Ruigrok, Winfried (2009): Der Beitrag des Internationalen Managements im Bereich 
der Executive Education. In: Oesterle, Michael-Jörg/Schmid, Stefan (Eds., 
2009): Internationales Management. Forschung, Lehre, Praxis. Schäffer-Poe-
schel, Stuttgart, 2009, pp. 341-357. 

Schmid, Stefan (1996): Multikulturalität in der internationalen Unternehmung: Kon-
zepte, Reflexionen, Implikationen. Gabler, Wiesbaden, 1996. 

Schmid, Stefan (2003): Blueprints from the U.S.? Zur Amerikanisierung der Betriebs-
wirtschafts- und Managementlehre. Working Paper No. 2, ESCP-EAP Europä-
ische Wirtschaftshochschule, 2003. 

Schmid, Stefan/Bäurle, Iris/Kutschker, Michael (1998): Tochtergesellschaften in inter-
national tätigen Unternehmungen: ein "State-of-the-Art" unterschiedlicher Rol-
lentypologien. Diskussionsbeiträge der Wirtschaftswissenschaftlichen Fakultät 
No. 104, Katholische Universität Eichstätt, 1998. 

Schmid, Stefan/Kutschker, Michael (2003): Rollentypologien für ausländische Toch-
tergesellschaften in Multinationalen Unternehmungen. In: Holtbrügge, Dirk (Ed., 
2003): Management Multinationaler Unternehmungen. Festschrift zum 60. Ge-
burtstag von Martin K. Welge. Physika/Springer, Heidelberg, 2003, pp. 161-182. 

Schmid, Stefan/Oesterle, Michael-Jörg (2009): Internationales Management als Wis-
senschaft – Herausforderungen und Zukunftsperspektiven. In: Oesterle, Mi-
chael-Jörg/Schmid, Stefan (Eds., 2009): Internationales Management. For-
schung, Lehre, Praxis. Schäffer-Poeschel, Stuttgart, 2009, pp. 3-36. 

Schrader, Ulf /Hennig-Thurau, Thorsten (2008): VHB-JOURQUAL2: Teilranking Inter-
nationales Management. http://pbwi2www.uni-paderborn.de/WWW/VHB/VHB-
Online.nsf/id/DE_Teilranking_Internationales_Management, 2008. 

Schwenker, Burkhard (2009): Globalisierung oder Regionalisierung – Quo vadis, In-
ternationales Management? In: Oesterle, Michael-Jörg/Schmid, Stefan (Eds., 
2009): Internationales Management. Forschung, Lehre, Praxis. Schäffer-Poe-
schel, Stuttgart, 2009, pp. 471-483. 

Starkey, Ken/Madan, Paula (2001): Bridging the Relevance Gap: Aligning Stakehol-
ders in the Future of Management Research. In: British Journal of Management, 
Vol. 12, No. Special Issue No. 1, 2001, pp. S3-S26. 



 18

Welch, Catherine/Marschan-Piekkari, Rebecca/Penttinen, Heli/Tahvanainen, Marja 
(2002): Corporate Elites as Informants in Qualitative International Business 
Research. In: International Business Review, Vol. 11, No. 5, 2002, pp. 611-628. 

Yang, Zhilin/Wang, Xuehua/Su, Chenting (2006): A Review of Research Methodolo-
gies in International Business. In: International Business Review, Vol. 15, No. 6, 
2006, pp. 601-617. 

 
 
 



 

 

Working Paper Series 
ESCP Europe Wirtschaftshochschule Berlin 

ISSN 1869-5426 (from No. 48 onwards) 
 

Formerly: Working Paper Series  
ESCP-EAP Europäische Wirtschaftshochschule Berlin 

ISSN 1619-7658 (No. 1-47) 
 
 
The following contributions have already been published: 
 
 
No. 1 Jacob, Frank (2002): Kundenintegrations-Kompetenz: Konzeptionalisierung, 

Operationalisierung und Erfolgswirkung. 
 
No. 2 Schmid, Stefan (2003): Blueprints from the U.S.? Zur Amerikanisierung der 

Betriebswirtschafts- und Managementlehre. 
 
No. 3 Festing, Marion/Hansmeyer, Marie Christine (2003): Frauen in Führungsposi-

tionen in Banken – Ausgewählte Ergebnisse einer empirischen Untersuchung 
in Deutschland. 

 
No. 4 Pape, Ulrich/Merk, Andreas (2003): Zur Angemessenheit von Optionspreisen 

– Ergebnisse einer empirischen Überprüfung des Black/Scholes-Modells. 
 
No. 5 Brühl, Rolf (2003): Anmerkungen zur Dimensionsanalyse im betrieblichen 

Rechnungswesen. 
 
No. 6 Wicke, Lutz/Timm, Gerhard (2004): Beyond Kyoto – Preventing Dangerous  

Climate Change by Continuing Kyoto or by the GCCS-Approach? 
 
No. 7 Pape, Ulrich/Schmidt-Tank, Stephan (2004): Valuing Joint Ventures Using  

Real Options.  
 
No. 8 Schmid, Stefan/Kretschmer, Katharina (2004): The German Corporate  

Governance System and the German “Mitbestimmung” – An Overview. 
 
No. 9 Brühl, Rolf (2004): Learning and Management Accounting – A Behavioral  

Perspective. 
 
No. 10 Wrona, Thomas (2005): Die Fallstudienanalyse als wissenschaftliche For-

schungsmethode. 
 
No. 11 Schmid, Stefan (2005): L’internationalisation et les décisions des dirigeants. 
 
No. 12  Schmid, Stefan/Daub, Matthias (2005): Service Offshoring Subsidiaries – 

Towards a Typology. 
 
No. 13  Festing, Marion/Richthofen, Carolin von (2005): Die Auswahl von Studieren-

den der Internationalen Betriebswirtschaftslehre. 
 



 

 

No. 14  Schmid, Stefan/Kretschmer, Katharina (2005): How International Are German  
Supervisory Boards? – An Exploratory Study. 

 
No. 15  Brühl, Rolf/Buch, Sabrina (2005): The Construction of Mental Models in  

Management Accounting: How to Describe Mental Models of Causal  
Inferences (3rd version). 

 
No. 16  Schmid, Stefan/Machulik, Mario (2006): What has Perlmutter Really Written?  

A Comprehensive Analysis of the EPRG Concept. 
 
No. 17  Jacob, Frank/Plötner, Olaf/Zedler, Christien (2006): Competence Commer-

cialization von Industrieunternehmen: Phänomen, Einordnung und For-
schungsfragen.  

 
No. 18  Schmid, Stefan/Kretschmer, Katharina (2006): Performance Evaluation of  

Foreign Subsidiaries – A Contingency Framework. 
 
No. 19 Festing, Marion/Lassalle, Julius (2006): Determinanten des psychologischen 

Vertrags – Eine empirische Untersuchung am Beispiel von Alumni der ESCP-
EAP Europäische Wirtschaftshochschule Berlin. 

 
No. 20  Brühl, Rolf/Buch, Sabrina (2006): Einheitliche Gütekriterien in der empiri-

schen Forschung? – Objektivität, Reliabilität und Validität in der Diskussion. 
 
No. 21 Schmid, Stefan/Daniel, Andrea (2006): Measuring Board Internationalization  

– Towards a More Holistic Approach. 
 
No. 22 Festing, Marion/Eidems, Judith/Royer, Susanne/Kullak, Frank (2006): When  

in Rome Pay as the Romans Pay? – Considerations about Transnational  
Compensation Strategies and the Case of the German MNE. 

 
No. 23 Schmid, Stefan/Daub, Matthias (2007): Embeddedness in International  

Business Research – The Concept and Its Operationalization. 
 
No. 24 Wrona, Thomas/Klingenfeld, Daniel (2007): Current Approaches in  

Entrepreneurship Research: Overview and Relevance for Management 
Research. 

 
No. 25 Pape, Ulrich/Schlecker, Matthias (2007): Are Credit Spreads and Interest  

Rates co-integrated? Empirical Analysis in the USD Corporate Bond Market. 
 
No. 26 Schmid, Stefan (2007): Wie international sind Vorstände und Aufsichtsräte? 

Deutsche Corporate-Governance-Gremien auf dem Prüfstand. 
 
No. 27 Brown, Kerry/Burgess, John/Festing, Marion/Royer, Susanne/Steffen,  

Charlotte/Waterhouse, Jennifer (2007): The Value Adding Web – A Multi- 
level Framework of Competitive Advantage Realisation in Firm-Clusters.  

 
No. 28 Oetting, Martin/Jacob, Frank (2007): Empowered Involvement and Word of  

Mouth: an Agenda for Academic Inquiry. 
 



 

 

No. 29 Buch, Sabrina (2007): Strukturgleichungsmodelle – Ein einführender Über-
blick. 

 
No. 30 Schmid, Stefan/Daniel, Andrea (2007): Are Subsidiary Roles a Matter of  

Perception? A Review of the Literature and Avenues for Future Research. 
 

No. 31 Okech, Jana (2007): Markteintritts- und Marktbearbeitungsformen kleiner und 
mittlerer Personalberatungen im Ausland. Eine empirische Analyse unter 
besonderer Berücksichtigung internationaler Netzwerke. 

 
No. 32 Schmid, Stefan/Kotulla, Thomas (2007): Grenzüberschreitende Akquisitionen 

und zentrale Konsequenzen für die internationale Marktbearbeitung – Der 
Fall Adidas/Reebok. 

 
No. 33 Wilken, Robert/Sichtmann, Christina (2007): Estimating Willingness-to-pay  

With Different Utility Functions – A Comparison of Individual and Cluster 
Solutions. 

 
No. 34 Jacob, Frank/Lakotta, Jan (2008): Customer Confusion in Service-to- 

Business Markets – Foundations and First Empirical Results. 
 
No. 35 Schmid, Stefan/Maurer, Julia (2008): Relationships Between MNC Subsid-

iaries – Towards a Classification Scheme. 
 
No. 36  Bick, Markus/Kummer, Tyge-F./Rössing, Wiebke (2008): Ambient Intelli-

gence in Medical Environments and Devices – Qualitative Studie zu Nutzen-
potentialen ambienter Technologien in Krankenhäusern. 

 
No. 37 Wilken, Robert/Krol, Lena (2008): Standardisierung von Werbung in Print-

anzeigen: Der Vergleich von Studenten und Nicht-Studenten am Beispiel von 
Norwegen. 

 
No. 38 Schmid, Stefan/Daniel, Andrea (2008): Cross-Border Mergers and their  

Challenges – The Case of Telia. 
 

No. 39 Jacob, Frank/Oguachuba Jane (2008): Kategorisierung produktbegleitender 
Dienstleistungen in der Automobilindustrie. 

 
No. 40 Festing, Marion/Müller, Bernadette/Yussefi, Sassan (2008): Careers in the  

Auditing Business – A Static and Dynamic Perspective on the Psychological  
Contract in the Up-or-out System. 

 
No. 41 Schmid, Stefan/Grosche, Philipp (2008): Glokale Wertschöpfung im Volks-

wagen-Konzern – Auf dem Weg zu mehr Dezentralisierung bei Produktion 
und Entwicklung. 

 
No. 42 Schmid, Stefan/Grosche, Philipp (2008): Dezentrale Zentralisierung – Rumä-

nien im Zentrum der Wertschöpfung für Renaults Logan. 
 



 

 

No. 43 Schmid, Stefan/Grosche, Philipp (2008): Vom Montagewerk zum Kompe-
tenzzentrum – Der Aufstieg von Audis Tochtergesellschaft im ungarischen 
Györ. 

 
No. 44 Brühl, Rolf/Horch, Nils/Orth, Mathias (2008): Der Resource-based View als 

Theorie des strategischen Managements – Empirische Befunde und metho-
dologische Anmerkungen. 

 
No. 45 Bick, Markus/Börgmann, Kathrin/Schlotter, Thorsten (2009): ITIL Version 3 –

Eine Betrachtung aus Sicht des ganzheitlichen Wissensmanagements. 
 
No. 46 Schmid, Stefan/Dauth, Tobias/Kotulla, Thomas (2009): Die Internationalisie-

rung von Aldi und Lidl – Möglichkeiten und Grenzen bei der Übertragung von 
im Inland erfolgreichen Geschäftsmodellen auf das Ausland. 

 
No. 47 Schmid, Stefan (2009): Strategies of Internationalization – An Overview. 
 
No. 48 Schmid, Stefan/Grosche, Philipp (2009): Konfiguration und Koordination von 

Wertschöpfungsaktivitäten in internationalen Unternehmen – Ein kritischer 
Beitrag zum State-of-the-Art. 

 
No. 49 Alexander, Julia/Wilken, Robert (2009): Consumer-Related Determinants in 

Product Bundling – An Empirical Study. 
 
No. 50 Schmid, Stefan/Kotulla, Thomas (2009): The Debate on Standardization and  

Adaptation in International Marketing and Management Research – What Do  
We Know, What Should We Know? 

 
No. 51 Festing, Marion/Maletzky, Martina/Frank, Franziska/Kashubskaya-Kimpelai-

nen, Ekaterina (2010): Creating Synergies for Leading: Three Key Success 
Factors for Western Expatriates in Russia. 

 
No. 52 Schmid, Stefan (2010): Do We Care about Relevance in the International  

Business Field? On Major Problems of Transferring Our Research to Man-
agement Practice. 

 
 


